Judith is a yl’eaz‘ wpywrc‘éef
who widerstuds the needs of our clients and
Heir brand, values and. tone Qucaél}; and without fuss.
Judiths attributes ensure all projects are Fam—fme and
enjoyable. Her wirtting /oafecfly wwyolememfs e vision
and. concepts we. produce as o aeative agency for owr
lients _ vo wintter what industry sector they
opernte in. Which in—turm wieans the right

results for Mz},a,,,&' with Uuadith for over 18 months and have

found hex work 4o be of' Hhe highest possible
q,uo\li-l-g. She widerstands BZE vequivements
ad writes a:.con\ir\glg while o\lijs Mswiering Hhe
brief fivst Hime. Deadlines are o\lvmjs met and she
isa P‘Msuw-l-o wovk with d—wwg lovel. -Hu copY
is intelligent, well vesearched and insigitfil and
mlwags writhen with flaiv. We also Hink she
is afab person and is cu#mir\lg one of

Paul Herron, Senior Account Director,
DKPM Ltd, Sheftield UK.

Judith s a
Arst=rate communicator, e feam.
alnays ready 1o take action.

A positive team nfluence and an
inSignttul collaboraton sne's adaptable
and dependable, Aelivering on
promises, on time. She's as 4004
as vner word, licerally and
figuratively

Jamie Ferguson, Account Director,
LeadsDesign, Leeds UK.

Jim Protos, Principal Consultant at Strategic
Communication, NY USA.

JCom

Compelling copy to promote your business

Call +44 (0)1142 680 185/ + 44 (0)7917 441 242
Email judith@jcomcopy.com
Visit www.jcomcopy.com

Don’t allow your copywriting to
let you down...

JCom

Compelling copy to promote your business

...give your business the winning
edge with clear and persuasive
writing services from JCom



Once upon a time... there were two new companies
who began life at the same time, developing innovative
new products and bringing them to market.

Today one of these companies is a global household name, while the other has
ceased to exist. How did one manage to succeed while the other one failed?

They used compelling copy to promote their business.

The End.

"Judith has PYovia\u\
sexvices for mY compan for
Hhe past I8 months.

communications advice is

‘FM-I-ASI—iw\“g ffective and she

o\(wo\gs provides creative c.oplj.'

Dr Lisa Hall, Knowledge Transfer Fellow,
The Sheffield Solar Farm and Director
ExcelScient Ltd, Sheffield UK.

Write...

JCom provides copy for advertisements,
annual reports, blogs, brand guidelines and
tone of voice, case studies, corporate and
sales brochures, direct mail, websites, web
and magazine articles, press releases and

fact sheets, newsletters, presentations,
prospectuses, speeches and scripts,
instruction, user and training manuals
and tenders and bids.

Author’s note

Many marketing campaigns
fail due to lack of, or poor,
communication.

At JCom we specialise in communications planning
and copywriting.

Whatever your message, we can help you to plan
your communications and write words that educate,
engage, entertain and encourage your audience to
want to know more.

We provide compelling copy to clearly communicate
who you are, what you do, why you do it, who you
do it for, when, where and how you do it.

Woné[my with Judith on
producing our bi~wonthly comal vewsletter;
Bassetlaw News, has been a de[iyht The consummate
mezssioml, she brings to her copywriting brief a wiix of
engaging (nterview fechmi?ueg and, ampaz‘heﬂc L'Msiyhfs i)
what information about the Councils activities will interost
its wstomers. Her wiriting style is friemd/y and. easyqoing
and, avectlotally, finds fawour with coal wembers, comcl
officers and. cowndll cstowers. Her inpuds to the contont
F[ammhy o each issue are inmluable and her delivery 1o
someﬂm&s—ﬁghf deadlives cammot be faulted.

Plan...

If you’re not sure about what you want
to say, JCom can provide you with a
communications plan, timetable and the
words for your communication materials.
This can help you to identify the people
you need to target, the messages you
need to create and the methods you
need to use to communicate

Robert Krause, Manager Bassetlaw News Team, : 5
with your audience.

Bassetlaw District Council, Nottinghamshire UK.

If you would like to increase your sales and profits,
communicate a new brand or initiative, motivate

your employees and engage with your stakeholders...
don’t get stuck for words, talk to the author of this story,
Judith David at JCom, who will be happy to provide
you with the right words.

Tel: +44(0)1142 680 185

Mobile: +44(0)7917 441 242

Email: judith@jcomcopy.com

For more information please visit: www.jcomcopy.com

Tudith is an amazing,
credgtive and experienced
copywriter: She can work for very
. different promotion means: leaflets websites,
Deliver... videos or media. She knows wwat a budget
NSt i_t STl @ow entails and now 1o work to a schedule.
your business, so that we can deliver _ ; .
We intend to carry on working with her
because we are redlly nappy with the
results of her work!

communications that create a lasting
impression.

Paulo Ferreira dos Santos, CEO, Tomorrow Options
Microelectronics Ltd, Sheffield,

UK and Europe.



